
IBC SOLAR: 
Sunny Days for Social Media 

Targets: 
To create a communication platform with the topics from IBC 
SOLAR, that enables an open dialogue with customers, partners and 
interested people 
To prove IBC SOLAR’s comprehensive market know-how and 
experiences
To strengthen the brand IBC SOLAR

Strategy:
Developing a social media strategy with the focus on Twitter and the 
company’s blog 
Identifying bloggers within different company areas
Training the IBC bloggers to prepare them for their task
Starting the Twitter account in March 2010
Developing the blog design and first blog posts 
Launching the blog in the end of May 2010

Results:
Twitter: 145 Followers after 4 months
Blog: more than 750 visits (2.500 page views) within the first month
Consistently positive acceptance of the company’s social media 
activities by the community.
IBC SOLAR giving ideas: Topics from the IBC blog are taken on by 
other blogs for further discussion.

http://www.ibc-blog.de/
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